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Terms and Conditions – MatchPoint, 
UK                                                                                 

1. Definitions 

In these Conditions: MatchPoint is "the Company"; "the Client" shall mean the legal 
person or persona to whom the Company is obliged to provide the Services; "the 
Services" shall mean the provision of booking facilities, passes, corporate 
hospitality, event information and any other services, “the Event” shall mean the 
match, competition, performance, tournament, show or other event for which 
services and or tickets, are being provided; and "the Price" shall mean the cost for 
the Services, exclusive of all (if any) Value Added Tax. 

2. Contract  

The Company contracts only on the Conditions contained herein. The Conditions 
take precedence over any terms or conditions subsequently issued by the Client. 
All Contracts and transactions relating to the provi sion of the Services by the 
Company whether verbal or in writing, are subject to these Conditions which shall 
be deemed to be incorporated into any contract between the Company and the 
Client. The Client is obliged to pay the non-refundable deposit amount requested. If 
the Company accepts the Client's reservation, it shall issue an invoice for the 
amount to be paid. The issue of the invoice/receipt shall constitute the contract.  

3. Payment  

Payment shall be paid as follows: 

a) The price, a deposit of 50%, or such amount as otherwise stated at the time of 
booking, must be paid to the Company within ten working days from the date of 
booking, 



b) Final balances must be paid to the Company not later than thirteen weeks prior 
to the first day of the booked Event, and  

c) If the booking is made within 13 weeks of the first day of the booked Event, 
the price must be paid to the Company within five working days from the date of 
booking. In the event of the price, or any part thereof be ing outstanding after the 
due date for payment, the Company at their sole discretion reserves the right to 
cancel the booking and resell the services.  

     4. Amendments/Cancellations  

Cancellation or alterations of bookings will be accepted at the sole di scretion of the 
Company. In the event of the Client wishing to alter or cancel the booking any such 
alteration or cancellation must be confirmed in writing to the Company. On receipt 
of such cancellation or alteration instruction, the following scale of ca ncellation and 
alteration charges will be applied and due and payable to the Company (whether 
already paid or not).  

a) Cancellations  

i) Up to 13 weeks before the first day of booked Event - 50% of the price.  

i i) Less than 13 weeks before the first day of  booked Event - Total price. 

b) Amendment Fee  

Where the Company is willing and able to accept alterations or amendments, a £40 
administration charge may be added to final balance for each amendment made to 
the original booking, save where the amendment increases the size of the original 
booking. Cancellation and amendment charges are not intended to be penal, but 
are an estimate of the loss that may be caused to the Company. The Company will 
use their best endeavours to re-sell the services and otherwise save costs to 
mitigate the client's liability.  

5. Clients Duties - Behaviour 

The Company reserves the right to refuse entry or to provide the Services to any 
Client or any Client's guest on the day of the Event if the Client or guest behaves in 
any manner which is in the opinion of the Company likely to cause offence or injury 
to any other party. Notwithstanding the foregoing, the Client shall be liable with 
regard to any loss, damage, cost, expense or injury incurred or suffered by the 
Company which relates to or arises out of the acts or omissions of the Client or the 
Client's guests and the Client shall indemnify the Company accordingly. This 
obligation shall be without limit of time.  

     6.  Alterations to the Programme: 

a)The Company shall make every reasonable effort to adhere to the programme but 
the Company is authorised to alter or omit or change the services for any cause 
which the Company in their absolute discretion shall consider to be just and 
reasonable. In the event that the Company is obliged to  make any material changes 
in the services or cancel them as booked by the Client for any reason other than 
"Force Majeure", the Company will always use its best endeavours to ensure that 
arrangements offered are of at least equal or superior standards.  



b) The Company reserves the right to pass on any suppliers price increases to the 
Client. Such increase must be paid to the Company before any tickets can be 
issued or the Event staged. 

c) If the price is materially increased or the Company unreasonably alte r the 
service or the package of any events the Client shall be entitled to cancel the order 
concerned by giving written notice to be received by the Company within 48 hours 
of the Client having been notified of the change. In this event the Client shall be  
entitled to a full refund of the monies paid in respect of the Service or Event 
concerned provided that the Client shall indemnify the Company for all obligations 
incurred by the company on behalf of the Client subject to any refunds which the 
Company may be able to obtain and provided that the Company shall be entitled to 
retain the Deposit.  

d) Cancellation by the Company of one or more Events or Service shall not entitle 
the client to cancel any other Event or Service.  

e) The Company has no control over the running of the Event or Services and all 
details and descriptions in relation thereto are for guidance purposes only.  

f) The Company shall not be held liable for acts or omissions by any person not 
employed directly by the Company. The Company has no control over the Events 
and does not have any say and cannot accept any liability for the actions or 
omissions of the organisers or operators of the Events or their servants, agents or 
employees. 

g) The Company give no warranties that the Event or Services shall take place at 
the time and place stipulated or at all. The Company shall not be liable to give any 
refund should an Event be postponed or cancelled. Should an Event or Services be 
cancelled or postponed the company may retain 12.5% of any refund, amo unts due 
from or paid by the client, or being offered as a refund to the client.  

h) The Client hereby acknowledges that the Company has no control over the 
pricing policy of tickets for the Event and that any description of the position of 
seats is a matter for which the Company have no liability.  

i) Force Majeure - Both the Company and the Client shall be released from any 
further obligations regarding an Event or Service in the event of national 
emergency, prohibitive governmental regulations, cancellation of the Event by third 
parties or any cause beyond the Company's reasonable control which renders the 
performance of any event impossible. This provision shall not relieve the Client of 
its obligation to pay for all Events completed pursuant to an order, or to indemnify 
the Company for obligations incurred by the Company as agent of the Client, or 
oblige the Company to repay the deposit or Price.  

j) Liability   

i) In all arrangements involving third parties the Company act only as agent of the 
Client and no liability of any kind whatsoever shall be attached to the Company in 
connection with or arising from such arrangement with a third party.  

ii) The Company will not be responsible for loss, damage, injury to any Client or 
third party or their property, howsoever caused. 

ii i) Company liability will under no circumstances exceed the price paid for the 
Service or Event package. 



7. Agency Status 

Unless expressly stipulated the Company acts at all times as an agent for the 
client. The Company sources event products and services on behalf of the client 
and provides no warranty as to their quality, availability,  fi tness for purpose, nor 
that they wil l be provided nor take place at al l.  

8. Law  

These Conditions shall be governed by and construed in accordance with the law of 
Scotland. MatchPoint is a trading name of MatchPoint Ltd  (company number 
SC153357). 

  

Updated 19.03.2020 

  

 Terms and Conditions – Hearts + Balls, Class of 84+90 Grand Slam Dinner:  

GRAND SLAM TICKET SALES 

1. This ticket is proof of purchase of the above event and must be presented at the 
time of admission. 

2. This ticket is non-transferable and only one ticket is valid per ticket purchased. 

3. Tickets are not to be duplicated for the purpose of falsifying entry.  

4. Please choose carefully as refunds are only available in exceptional 
circumstances. 

5. The Event Organiser reserves the right to refuse entry.  

6. This ticket may be valid as a tax invoice or receipt in the case of registrations or 
other event payments. 

7. This ticket has been created and managed using the MatchPoint site and is also 
subject to the Terms and Conditions of MatchPoint.   If you have any questions 
regarding this event, please contact  info@grandslam.scot. 

8. Proof of age or concession card may be requested.  

9. Latecomers will have to wait to be seated. There will be no refunds.  

10. Tickets cannot be on-sold by any means at a price greater than the purchase 
price of the ticket. Scalped tickets may be cancelled, and the ticket holder denied 
entry. 

11. Any persons who are noisy, drunk, threatening or unruly will be asked to leave 
the premises. 

mailto:info@grandslam.scot


12. The event organiser has all rights to film, photo and video production of this 
event. 

13. If the event is cancelled due to unforeseen circumstances, a full refund will be 
issued to all patrons. 

14. Any data collected for marketing purposes from this event will be strictly in 
accordance with the Privacy of Information Act.  

  

Updated 16.01.20 

  

 


